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Eat, play, and stay outdoors.

outdoors
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g LOCOS LAND

Eat, play, and stay outdoors.

LOGOS LAND

LOGOS LAND was created through a collaboration
between Joyo City, Kyoto Prefecture, and Japanese
outdoor brand LOGOS.

Located halfway between Kyoto and Nara, about 20
minutes by train from either station, it's a convenient
location with excellent access as a tourist base.

This comprehensive outdoor experience facility offers a
wide range of activities for the whole family to enjoy,
including a unique camping experience at a hotel where
you can stay in a tent regardless of the weather, a BBQ
Stadium where you can enjoy a BBQ without bringing
anything, a candy store, a Goemon bath, bonfires, and
more.

STAY

Logos Land has two unique
accommodations, Plum Inn and Iris Inn,

S0 you can choose the gaadhath
your s Reservation
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BBQ ACTIVITY

At Logos Land, you can enjoy a
Japanese-style BBQ at the BBQ Stadium,
the BBQ terrace at Plum Inn Joyo, and
the private BBQ space (for guests only) at
Iris Inn Joyo.

ABOUT BBQ STADIUM

The BBQ Stadium is an outdoor area with
a total of 26 spacious and open sections.
It can accommodate up to eight people
per group, and you can enjoy a BBQ
empty-handed, without any hassle of
preparation or cleanup.

g LOGOS LAND ﬁ

Goem%n bath
Sento(public bath)

Private and relaxing family bath

Iris Inn offers a family bath exclusively for
guests. There is also an outdoor "Goemon
bath" where you can enjoy a special
bathing experience unique to Japan.
Meanwhile, Plum Inn is equipped with a
large public bath in the style of a
Japanese public bath. In addition to a
spacious bathtub, it also has a sauna and
a jacuzzi, and can be used by guests as
well as day visitors.
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Reservation

24-4 Terada Okawara, Joyo City, Kyoto Prefecture
610-0121

{ Access by car )

Take the National Route 24 Bypass toward
the Keinawa Expressway. From the Keinawa
Expressway entrance, proceed east on
National Route 24 along the Undo Koen Line.
*Parking is free for guests using our facilities
(lodging, restaurant, cafe, shop, training
rooms, large bath, BBQ) wi chaca
totaling ¥2,000 or more.

your bill. ToTop
*Bicycle parking is availd
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https://logosland.jp/en
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* Instagram 77 AU > bk  @logos_land
*XT7HhoYk  @logos_land
* Facebook 771> k ! Logos Land
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LOGOS LAND Official Website Now Available in English

Expanding Use by Inbound Foreign Tourists and Strengthening Overseas Information Outreach

LOGOS LAND, located in Joyo City, Kyoto Prefecture, operated by LOGOS Corporation Co., Ltd., (Hea
d office: Suminoe-ku, Osaka; President: Shigeki Shibata) has launched English language support on

its official website.

This enhancement enables overseas customers, including inbound foreign tourists, to more smooth

ly access facility information, make lodging and BBQ reservations, and view access guides.

In recent years, the number of foreign tourists visiting the Kansai area, including Kyoto where LOGO
S LAND is located, has been increasing annually. There is a growing shift from consumption pattern

focused on “purchase of products” to “experience-based consumption” that involves engaging with
Japanese culture and nature. Among these, experiential tourism is gaining significant attention and

becoming one of the key tourism offerings in the inbound market.

LOGOS LAND, as a facility where visitors can enjoy outdoor experiences hands-free and with ease, h
as strengthened its multilingual information dissemination to meet these needs.
By adding English support, LOGOS LAND aims to lower the barrier to obtaining information, promot

e reservations and visits from overseas, and further enhance awareness among inbound tourists.

<Main Improvements>

@Now customers can learn about LOGOS LAND in English with new English version of facility introd
uction page.

@Reservations can now be made in English as English version of lodging and BBQ reservation page
has built and released.

@Access and transportation guide page became available in English and easier to understand.

Official Website

About LOGOS LAND


https://logosland.jp/en

LOGOS LAND was launched through a collaboration between Joyo City, Kyoto Prefecture, and LOGO
S, with the concept of "Eat, Play, and Stay Outside." In addition to offering a hotel tent experience re
gardless of the weather, the park also boasts the LOGOS BBQ Stadium, which can accommodate up

to 200 people, a restaurant with an attached candy store, a public bathing area open to day visitors,
and Kyoto's first directly operated LOGOS Shop & Cafe. This theme park is perfect for outdoor enthu
siasts, as well as those looking to get started with small children.

[ Official Website ] https://logosland.jp/en

[ Address] 24-4 Terada Okawara, Joyo City, Kyoto Prefecture, 610-0121
[ Map] https://maps.app.goo.gl/gX2YoDQZJSRKNQJQT7?g_st=ic
[ Access by Train and Bus ]

Take a local bus from JR Nara Line Joyo Station or Kintetsu Kyoto Line Terada Station and get off at
Plum Inn Joyo stop.

[ Access by Car]

Take the National Route 24 Bypass toward the Keinawa Expressway. From the Keinawa Expressway
entrance, proceed east on National Route 24 along the Undo Koen Line.
[ Official Social Media ]

* Instagram: @logos_land
* X: @logos_land

* Facebook: Logos Land

M View all press releases

https://www.logos.ne.jp/news-list

M View our product catalog here

https://www.logos.ne.jp/catalog

B List of LOGOS stores nationwide

https://www.logos.ne.jp/shop

[ About LOGOS]
LOGOS is a comprehensive outdoor brand that develops and distributes camping and BBQ product
s and apparel for the whole family. Based on our brand policy of "From 5 meters from the seaside to
800 meters above sea level," we aim to be the leading brand that connects people with the outdoor
s, creating precious moments where the whole family, from adults to children, can easily connect wi

th nature under the motto "Enjoy Outing!"
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BMOutdoor Brand LOGOS
Outdoor Brand LOGOS  http://www.logos.ne.jp

LOGOS Corporation https://www.logos-co.com/profile

https://www.logos.ne.jp/global (Global Page)
LOGOS Official App [iOS Version] https://goo.gl/qoFSxL
[Android Version] https://goo.gl/qupASt

LOGOS Official Channel https://www.youtube.com/user/outdoorlogos

Nationwide Campsite Availability Information http://www.campjo.com

BMRequest Regarding Handling of Image Data

If you would like to be featured, please contact us in advance.
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